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WELCOME FROM LINDA WELLS

We are increasingly excited about the improvements, growth, and 
trajectory of the Full-Time MBA program and I hope that you will join us in 
this adventure. In the coming months we will continue to offer a variety of 
interesting study trips, both local and remote, giving our students exposure 
to business environments and economies around the country and eventually 
around the world. We are also working on the development of additional 
curriculum to provide our students with the management, leadership, and 
critical thinking skills to put them on a path to success in whatever industry 
or function they choose to pursue. Our Business Career Management Center 
is aggressively reaching out to develop relationships with companies inside 
and outside of Utah to help facilitate career opportunities for our students.

I know you will find the MBA program to provide boundless opportunities 
to flex your management muscle, expand your business perspective, and 
transform your professional path. We encourage all of our students to 
fully take advantage of these opportunities both inside and outside of the 
classroom. Our fabulous new building now provides for the physical facility 
to foster the formation of community and exploration of ideas.

WELCOME FROM ANDREA MILLER

DIRECTOR OF ADMISSIONS, MBA PROGRAM

Greetings and thank you for your interest in our Full-Time MBA program at the 
University of Utah.

An MBA is a big investment in yourself, and one of the top questions I get from 
prospective students is “What will my return on investment be?”

 I love to turn this question around, and point out that what you get out of an 
MBA depends on how much you’re willing to put in. Hardly a unique concept 
in most of life’s endeavors, but one that quickly takes on concentrated meaning 
in a fast-paced, two-year, full-time MBA program. So, it’s essential to find a 
program that allows you to tailor your investment to your goals and, for those 
wanting maximum impact and return, your engagement starts day one.

Nowhere is this better illustrated than in the stories of these eight exceptional 
first-year MBAs. As you read, keep in mind the following key fact: they’ve 
accomplished all of this in their first semester!

I would also encourage you to look for the concepts of exploration, 
transformation and customization in all of these profiles. Exploration, 
transformation and customization define and differentiate the University of 
Utah’s MBA program, and the student profiles inside illustrate the many ways 
these ideas can be brought to life.

Look for Jeff Ehlers’ transformation from accounting and international politics to 
the world of startups with his study trip to the Bay Area. Nima Mahak explores 
options on a study trip to Cincinnati, meets Utah-alum Proctor & Gamble CEO 
Bob McDonald, and identifies new career options he hadn’t even considered. 
Matt Behrend customizes his education by using independent studies and student 
organizations as launch pads to get exactly what he wants from his MBA.

I hope you will read all of our student profiles for more examples of what’s 
possible with your MBA. But, above all else, I hope you get inspired! This MBA is 
limited only by your intellectual curiosity and passion to strive for something great!

DIRECTOR, BUSINESS CAREER MANAGEMENT CENTER

WELCOME FROM SARAH JOHNSTON

It’s quite amazing to read through these student profiles and see just how 
engaged and productive our MBA students can be in their first semester. 
These results are definitely representative of what you can achieve in our 
full-time program and the Business Career Management Center (BCMC)  
is proud to be a part of the successes profiled in these pages.  

The BCMC provides individual career counseling, interview preparation, 
resume building, networking and a variety of other resources to help you 
make the most of your MBA program. But most importantly, we assist you 
in exploring options and creating your own customized career strategy. 

We often tell students that we are here as a partner to help them move 
confidently through these rigorous and exciting two years. We will stand 
beside you on your journey to find out what really motivates you, sweat out 
the hiring decisions with you and be there to celebrate your victories. 

Thank you for considering our MBA program. We look forward to helping 
you maximize your two year license to explore!
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Q: why did you consider and then ultimately choose the 
University of Utah MBa program?

MB: A huge draw was the level of success with entrepreneurial 
ventures. As part of the admissions process, I learned about all 
the out-of-the-classroom opportunities available here. I applied at 
Babson, Darden and Ohio State and was accepted to many, but 
at the end of the day, the University of Utah just had the perfect 
environment and fit to get me where I wanted to go.

Q: you’ve had an amazing first semester taking 
advantage of opportunities outside the classroom. what 
have been your favorite and most valuable programs? 

MB: I’m working on Bench to Bedside, which is a program that 
works on commercializing medical technologies. We learned 
there’s a huge amount of variability in how certain drugs, cancer 
drugs specifically, work. We’re working on a mobile app to create 
a disease-management solution. The program has been awesome 
because it has really gotten me outside of my comfort zone. They 
paired me up with three third-year students in the MD/PhD program, 
and these guys are thinking about a world that’s completely 
unfamiliar to me. They identify opportunities, and then I go out and 
see how we can build a business around it. 

I’ve also been involved with the founding of the Master’s 
Entrepreneur Club. I wanted more opportunity to network with people 
who can help me in my career, so I asked around and discovered 
there was no formal club organization for students interested in 
entrepreneurship. “Great,” I thought, “if I’m the president of the 
club, I’ll be talking to all the guest speakers and getting my face out 
there.” It’s turned out to be just a fantastic experience; every week, 
we get together with other students, and we just talk about ideas 
for businesses. We’re becoming really efficient at finding the idea, 
getting to the value around it, and giving direction to the idea. It’s 
training for our entrepreneurial thinking. 

I also participate in a program at the Energy Commercialization 
Center, and I’m having a really good experience in terms of learning 
the commercialization process for big-time ideas that need a lot of 
funding. That’s not what I’ve been used to in my background, so 
learning about those ideas has been really valuable. 

Q: Tell us about your experience with your classmates.

MB: I love the student culture. We have a good number of students in 
our dual-degree programs, and I like that there are so many people 
with diverse backgrounds and interests, and I like that they’re so 
serious about their interests. 

Q: How have the environment and resources within the 
MBa program impacted your entrepreneurial ventures? 

MB: I’m working on two different startups, things that I’ve started 
just since I’ve been in school. The resources that are available here 
are just incredible. I’ve spoken with five different investors just to get 
feedback on the ideas. If I didn’t say “Hey, so-and-so at the U told 
me to call you,” they wouldn’t give me the time of day. So that’s been 
incredibly valuable. My plan is to get a company off the ground. 
Innovation is what’s going to make me happy in my day to day.

Q: what’s ahead for you this summer in between your 
first and second years?

MB: I’ll probably intern for a startup company. Right now, I’m 
working with MBA Director Linda Wells a lot, just doing calls with 
all of her contacts, trying to meet people, find opportunities. Talking 
to a few venture capitalists, angel investors, a few people running 
their own startups. I want to make sure I’m on their radar so that 
when something interesting comes up, I’ll be their first call. I usually 
approach it like “Hey, I have a few ideas, I want to get some 
feedback.” They’re usually entrepreneurs, and like to talk ideas, and 
it leads to a lively conversation. I’m usually passionate about the 
same things they are, so that’s a good way to build a relationship.

Q: what advice do you have for prospective MBas? 

MB: Find a place where you’ll get pushed out of your comfort zone, 
and a place where you will be able to expand your thinking. That’s 
what I want from a degree program. If I can get through every class 
just playing on my computer ... there’s no value.

Grew up in Salt Lake City, Utah

University of Utah – BA in Psychology

Pre-MBA – serial entrepreneur, starting two companies 
in Utah and one in the Philippines

 

semester 1 Highlights
· Bench to Bedside Program

· Tech Titans / Opportunity Quest –  
Utah Entrepreneur Series

·  Energy Commercialization Center and Lassonde  
Tech Ventures

·  President Masters Entrepreneur Club

·  Connect U – alumni networking

·  Alumni mentoring program

·  San Francisco Study Trip

·  Cincinnati Alumni Trip

· NSHMBA Conference

 

semester 2 Highlights
· Taking independent study to develop a  

new design-innovation course with a professor  
from Massachusetts. The course will focus on  
industrial design.

· Class highlights: (Matt’s taking 21. 5 credit hours  
in the spring)

· Innovation Workshop + Negotiations taught by  
visiting Wharton professor Karl Ulrich

· Perspectives in Entrepreneurship led by MBA  
Program Director Linda Wells and weekly visiting guest 
lectures

· Leading the Boulder study trip over spring  
break, focusing on early stage startups

Matt’s favorite location in 

the new business building 

– blowing off steam with a 

game of ping pong in the 

MBA student lounge
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MATT BEHREND
MATT PROFILE:

Tags: Entrepreneur, Custom MBA, Student Clubs, Entrepreneur Club, Lassonde, Design,  
Bench to Bedside, Utah Entrepreneur Challenge, Energy Commercialization Center, Study Trips



Q: what was your background coming into the MBa Program?

MB: I was an analyst at an energy consulting firm. I started there when I was 
an undergraduate and was hired on full-time after I graduated. I was there for 
four years, and working there was really what prompted me to get my MBA. 
My job had me looking as a computer all the time, doing a lot of research, 
economic analysis, that sort of thing. But during this time, I realized that I really 
wanted to work more with people and do more real-world problem solving. 

Q: at first you decided to keep working while starting the MBa 
program. How did that work out? 

MS: Not good! I really thought I would be able to do both. And it wasn’t that 
I couldn’t physically do both, but after a month or two, I just felt I had too 
many balls in the air. Work, school and extracurricular activities ... all these 
components that make a great MBA and I just wasn’t able to get the most 
value out of any of them. The result was I was just putting in the minimum 
amount of effort on everything. So I finally decided to quit my job and pursue 
the MBA full-time.

Q: Can you talk about some of the more valuable experience-
based programs you’ve been involved in this semester. 

MB: I’m working with the Lassonde Center for New Venture Development, 
working on a videogame for kids with cancer. It was a developed by a 
pediatric oncologist here at the university working with a number of pediatric 
psychologists. Kids with cancer experience better outcomes if they are able 
to exercise, but it’s really hard to get kids to do that when they’re stuck in 
a hospital room. They’re suffering and in pain and there’s no motivation to 
exercise. The idea is to create a game that’s fun for kids, doesn’t take up a 
lot of room in the hospital, and gets kids exercising. The goal is to create 
a positive feedback loop for them; for example, the avatar in the game 
gets stronger as the kid progresses through the game, to help them feel 
like they’re getting stronger as well. My role with the team is to help make 
a business plan and a strategy to take this project to market. It’s a unique 
project because the developer isn’t so interested in seeing a big profit from 
the game, but he’d like to create a model for more games to be made so 
that more kids with diseases other than cancer can be helped as well. We’re 
working to commercialize that game.

I’m also involved with Board Fellows, working with the Friends of the Utah 
Avalanche Center, which is a non-profit that works to support the Utah 
Avalanche Center. I’ve been going to all their board meetings and working 
their fundraising events. I’m working with another MBA student to research 
how side-country skiers (people who access the backcountry by leaving a 
resort from a designated location) can best be reached with the Avalanche 
Center’s message. Side-country skiers often access the backcountry on a 
whim, and they’re not as aware of all the risks as people who have some 
experience with backcountry skiing.

I also went to the NSHMBA Conference. I really enjoyed the workshop day, 
where I had lots of chances to get help with my resume and do mock interviews 
to get another set of eyes. It was really helpful. 

I’m also going on the Bay Area study trip next month. MBA Director Linda 
Wells is using her personal network (which is extensive) to set up a lot of great 
company visits there. It’s really eye-opening how much preparation is going 
into our Bay Area trip. Every student is assigned a company to research. Then 
they will present that company to the rest of the students. We’re also required 
to contribute questions to ask when we visit. We will have quite a bit of 
knowledge when we go into these companies, so we’ll be able to dig down to 
the really interesting issues pretty quickly.

Q: you have an internship this summer with Target. How did the 
MBa program help you find and get this opportunity? 

MB: There were a number of ways. We had a career panel, right after 
school started, in our Career Strategies class and Melissa Paul, one of our 
second-year MBAs, was talking about the internship she had done at Target 
last summer. Retailing is completely different from what I’ve been doing in 
my background, but the challenges of being differentiated and finding ways 
to think through what customers want is really appealing to me. Then I went 
to the Graduate Career Fair here on campus, and they set up an interview 
for me on the spot. I met with Janet Haskell, an executive career coach at 
our Business Career Management Center, before my first interview, and she 
went through my resume and we discussed do’s and don’ts, and she really 
impressed upon me how important it was to identify the contributions that I 
could make for Target, and then communicate those ideas in the interview. 
As part of Target’s Executive Internship Program this summer, I will spend a 
couple weeks in each department working at Target stores. I’m really excited; 
it’s a chance to work with more with people, which is exactly the sort of thing I 
wanted to explore as part of my MBA.

Q: One of the primary selling points of the Eccles MBa is 
flexibility and customization. Have you had the opportunity to 
take advantage of this benefit?

MB: Absolutely, and in fact, I have a great example from next spring. I’m 
doing an independent study with Professor Scott Schaefer, who taught our 
Managerial Economics class in the fall. The idea came from some discussions 
I had with my father, who is the general manager up at Snowbird Ski Resort. 
We got to talking about Scott’s class, because Scott uses a lot of skiing 
examples to illustrate economic principles. So, working with my dad, I’m going 
to collect a variety of data to analyze some of the big expansion plans they 
have coming up. We’re going to perform some analysis to come up with more 
sophisticated revenue forecasting models, and hopefully help them make better 
decisions. 

One of Marian’s 

favorite spots in 

the new building is 

classroom 5130 – 

incredible views.

MARIAN BONAR

1ST YEAR INTERVIEWS

MARIAN PROFILE:
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Tags: Lassonde, Board Fellows, Internship, Connect U, Networking, Non-profit, National Society of Hispanic MBA’s, 
Net Impact, Study Trip, Bay Area, Working, Career Management Center, Career Coach, Faculty, Custom,  
Independent Study

Grew up in Salt Lake City, Utah

Undergraduate Degree in economics from 
Westminster College

Pre-MBA – Analyst at an Energy Consulting Firm

semester 1 Highlights
· Board Fellows 

· Bay Area Study Trip 

· Net Impact Networking Conference 

· NSHMBA Conference 

· Connect U 

semester 2 Highlights
· Independent study - economics of ski resort industry 

· Board Fellows 

· Connect U



Q: How have you been able to plug into the University’s  
culture of innovation?

JE: In a number of ways! I’m involved in a number of startups 
right now. The first is attached to my assignment at the Lassonde 
Entrepreneur Center. I’m working with a neurosurgeon who’s 
invented a guidance device for implanting spinal cord stimulators. 
The device reduces surgery time by about 25 minutes, which we 
project may save hospitals big dollars. I’m working on a team with 
two MD/PhDs, and we made top ten in the university’s Opportunity 
Quest competition. Presentations are in January and then it’s on to 
the Utah Entrepreneur Challenge.

The second startup is also in the medical device arena; my brother 
and I have come up with an innovative hands-free crutch device. We 
placed in the top ten in the U’s Tech Titans competition with this entry, 
and we just finished getting a prototype built. One of the sponsors of 
Tech Titans is an intellectual property lawyer, so we’ve been talking 
to him about protecting this idea. It’s something we’ll probably 
patent, which is incredibly encouraging and motivating!

Q: How are you networking to find and enhance 
opportunities inside the MBa program? 

JE: I was accepted into Connect U, which is a program in which 
alumni help us out by plugging us into their networks. I think a 
good majority of our cohort is participating in this program. I also 
did my own study trip to Boise. Boise isn’t a big enough market for 
the program to coordinate a full study trip, but MBA Director Linda 
Wells was fully supportive of a more personalized trip and put me in 
touch with some of her contacts. The trip turned out to be extremely 
successful and helpful in interacting with a great network and getting 
my name out.

Q: now that you’ve been through your first semester,  
what are some of the surprises you encountered? 

JE: A big positive for me is how much I learn from my classmates. 
I have an accounting background, so I was with business students 
all throughout my undergraduate degree. But I really like the insight 
that students with a non-business background bring to the class. I 
hear them challenge assumptions and bring in new paradigms to 
conversations. I’m also finding that the school’s administration is 
really open if you have an idea or want to try something unique. 
They definitely encourage this type of thinking and will provide 
resources to help you try it. If we see something we want to do, 
there’s just a lot of support.

Q: How have your classroom experiences impacted your  
startup activity?

JE: Significantly! I found that I am taking so much right from the 
classrooms and applying it directly to the startups I’ve been working 
on. It worked both ways, actually, since I had good experiences from 
my startups to bring in to the classroom discussions, as well.

Q: what’s coming up in your second semester that you’re 
excited about? 

JE: A bunch of classmates are going on a Bay Area Study Trip and 
we are scheduled to visit a lot of the big players in that area like 
LinkedIn, Google, Foursquare and Tesla. I’m also excited about the 
new web analytics class that’s being offered this spring. I’ve always 
wanted to learn about this and I think it’s really critical for today’s 
business world. I’m planning on continuing to participate in the 
Utah Entrepreneur Series by competing in the Utah Entrepreneur 
Challenge. We’re developing out a full business plan for the idea and 
executive summary we did for Tech Titans and the Opportunity Quest.

Grew up in Shelley, Idaho

BS and MAcc from BYU-Provo, licensed CPA

Chose Utah: For the entrepreneurial opportunities

Pre-MBA: CPA for 2 years at public accounting firm 
in Boise; 1 year in Washington, D.C., working at an 
international non-profit

semester 1 Highlights
· Tech Titans Finalist

· Student Associate at Lassonde Entrepreneur Center

· Masters Entrepreneur Club member

· Connect U

· Founded company with business partners (J3LL, LLC)

· Opportunity Quest Finalist

· Bay Area Study Trip

semester 2 Highlights
· Founded medical device company with brother

· Competing in Utah Entrepreneur Challenge

· Boulder, Colorado Study Trip

· Excited about brand-new web analytics class and 
Perspectives in Entrepreneurship class led by MBA 
Director Linda Wells

One of Jeff’s favorite places 

in the new business building 

is in front of the Oculus in 

the shape of the Great Salt 

Lake. The color of the artwork 

changes according to the 

stock market in real time.
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JEFF EHLERS

1ST YEAR INTERVIEWS87 1ST YEAR INTERVIEWS

JEFF PROFILE:

Career Goal:  
Feed my innovation fix

Tags: CPA, Idaho, Study Trip, Entrepreneur, Connect U, Networking, Start-up, Utah Entrepreneur Challenge,  
Lassonde



Q: Tell us about your motivation to pursue an MBa. 

MB: I felt my career had plateaued, and figured it was time for growth and 
new opportunities. I’m interested in bridging my experiences in the non-profit 
sector with my business background to get into the field of corporate social 
responsibility or social entrepreneurship. I feel an MBA from the University of 
Utah can help me reach that goal.

Q: Tell us about some of opportunities you’ve taken on during 
your first semester. 

MB: My first major decision was whether I wanted to do the Lassonde Center 
or the University Impact Fund. Having been overseas, I’m really interested 
in development and how to use private enterprise to make an impact. The 
University Impact Fund is great for learning how to value companies and 
identify market niches to find out where you can actually have an impact. So I 
choose to apply for, and was accepted to, the University Impact Fund.

I’m also involved with Recycling Utah through the Board Fellows program. 
As a Board Fellow, I attend board meetings, work on projects and generally 
get to see the inner workings of a non-profit. Some of the fun and challenge 
is finding creative ways to recycle things. They’ve got a new program where 
they collect and recycle used skis and ski boots; it’s more of a challenge than 
most people know about since there’s so much glue and other toxic material, 
you just don’t want that in a landfill. I’ve been really engaged in helping with 
that effort and it’s a great learning experience. 

Q: Have you participated in any study trips while in the 
program? 

MB: Yes. I’m involved in the student organization Net Impact, and went to the 
Net Impact Sustainability Conference in Portland. The trip was coordinated 
by the MBA program and about 20 MBA students went to the conference. 
The conference provided opportunities to network with a variety of non-profits, 
as well as companies from small to Fortune 500. There’s just a lot of interest 
in sustainability around the corporate world now and this conference really 
brings it all to light. I decided to use the trip to practice my networking skills 
and made some great contacts.

Q: now that you’ve gone through your first semester, were 
there any surprises from the MBa program?

MB: Definitely! My biggest surprise was, I think, workload. You have to learn 
to manage your time and just accept that there are too many opportunities 
to pursue them all. You need to able to decide what’s important for you. It’s 
completely different from undergrad, where you’re just kind of there for the 
degree. Here, you really feel like you want to learn it all, and access all the 
opportunities because you can see how it’s all going to help you in your 
career. My work/life balance flipped when I started my MBA, but I am getting 
so much out of it.

Q: what are your plans for summer?

MB: I’m looking at a bunch of opportunities right now, including a program 
with the National Park Service and another with the Environmental Defense 
Fund where they partner with large firms to help them become more 
sustainable. Both of these would be fantastic opportunities and I’m sure I’ll 
have more to evaluate as the next semester starts. 

Grew up in Morton, Illinois

University of Utah – BS in Marketing

Pre-MBA – Peace Corps, nonprofit management  
and youth education

 

semester 1 Highlights
· Connect U – alumni networking

· Intern at University Impact Fund

· Member, DESB Net Impact chapter

· Board Fellows

· Granted SCIF

· National Net Impact Conference

· NSHMBA Conference 

semester 2 Highlights
· Promoted to associate at University Impact Fund

· Accepting the leadership baton for DESB Net  
Impact chapter

· Walmart Better Living Business Plan Challenge

Matt’s favorite location in the  

new building is the faculty-office 

area on the 7th floor … This new 

area makes it easy and accessible 

to interact with faculty!
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MATT BOERKE
PROFILE:

Career Goal: Follow my passion  
for conservation by using business skills  
to help a socially responsible company  

grow its business

1ST YEAR INTERVIEWS1ST YEAR INTERVIEWS109

MATT
Tags: International, Impact, University Impact Fund, Internships, Board Fellows, Non-profit,  
Student Life, Sustainability 



Grew up in Draper, Utah 

Utah State University – Dual degree in business 
administration and HR management

Pre-MBA — several HR-related internships as part of my 
undergraduate degree, and two years work experience 
in Human Resources Management with a small firm in 
Salt Lake City

 

semester 1 Highlights
· Connect U – alumni networking

· President SHRM student chapter

· Cincinnati Study Trip

· NSHMBA Conference

· Johnson & Johnson Global Invitational 

semester 2 Highlights
· ACG Case Competition

· Daniel’s Fund Ethics Case Competition Counselor

· Utah Human Resources State Council Student 
Representative

· President SHRM Student Chapter

· Connect U – Alumni Networking

Q: what was involved in your decision to pursue a  
Full-Time MBa?

TM: Originally, I thought about doing a part-time MBA, as I had a job that I 
really liked and thought I might want to keep my job while pursuing an MBA 
part-time. But ultimately, I wanted my MBA to launch me into the next level 
of my career and I didn’t see that happening where I was or with a part-time 
option. I knew I needed a full-time program offering, among other benefits, 
great career networking opportunities. That’s something that really sold me on 
getting my MBA from the University of Utah.

Q: student organizations play such a large part in a successful 
MBa here at the U. How has this part of the program impacted 
your first semester? 

TM: Student organizations definitely are a very important part of my MBA 
right now. I’m president of the Society for Human Resource Management 
(SHRM) student chapter here at the university. It’s opened up big opportunities 
for me to go talk to people, inviting them to come speak, for example. It’s 
been really cool. I’ve got a long list of speakers lined up for our Brown Bag 
Lunches next semester: the senior HR director from GE Capital, the director 
of HR from Zions Bank and a recruiter from a local manufacturing firm who 
specializes in engineers and technical talent, just to name a few. 

I’ve also been participating in School of Business Executive HR Roundtable, 
which is a group of high level HR managers from the Salt Lake area that get 
together regularly to discuss current issues. One speaker at a fall roundtable 
discussed current issues in employment law, which of course is highly relevant 
for anyone seeking to manage people. This semester alone, I’ve been able 
to meet with HR executives from a variety of industries, including aerospace, 
banking and manufacturing. I met recruiters, talent managers, benefits 
specialists, and people from all other key organizational roles.

We have also been involved with the Salt Lake SHRM Chapter, which has 
been extremely productive.

Student leaders were introduced at a recent meeting, resulting in a nice stack 
of business cards for all of us. I made so many contacts, people I can just 
shoot a quick e-mail to, or connect with on LinkedIn. It was great. 

Q: what other networking opportunities have you taken 
advantage of during your first semester?

TM: By far, one of the best opportunities was attending the NSHMBA 
Conference in Anaheim. This was a trip coordinated by the MBA program 
and about 30 students went. 

The conference is a national, three-day event and is directed at networking 
for MBA students. On Thursday I participated in a lot of prep events, meaning 
I had my resume critiqued, did mock interviews and rehearsed my elevator 
pitch in front of a very experienced crowd that gave amazing feedback. 

Friday at NSHMBA Conference is basically a huge, huge career fair. In 
advance, I made my list of top ten companies that I wanted to see and did a 
lot of research to better help identify how my skills could help them achieve 
their strategic goals.

I hit the exhibit floor right as the doors opened and it was amazing. The 
first company I talked to was Ford, where I met the director of HR for global 
product development. We struck up a conversation, had a 20-minute interview 
on the spot. I got a call back from that encounter, which resulted in a phone 
interview, and then a week later I got an offer for an internship. I’ve now 
accepted that internship offer and in May we’ll (I just got married) be moving 
to Dearborn, Michigan, for an internship at Ford corporate headquarters in 
HR for the Global Supply Chain division, helping roll out some global HR 
initiatives.

Then, after I spoke with Ford, I talked to a number of other companies. I had 
an interview with GE that day, got a phone interview with Microsoft and 
another interview with a firm in Denmark. I had two interviews with Johnson 
& Johnson, and then was actually invited to J&J’s Global Invitational, which 
is their huge recruiting event for MBAs held in Orlando the weekend before 
Thanksgiving. 

While I didn’t get an offer from J&J, I think I learned two things from this 
experience at the Global Invitational. First, I can compete with anyone out 
there; it’s all about how you present yourself and whether you’re aggressive 
going after it. Second, every person’s experience is valuable. Everyone in my 
candidate pool had different strengths that would have been valuable in some 
way to help J&J achieve its goals.

The feedback I got from the J&J recruiters was mainly that I was short on work 
experience. I came into the MBA program with two years work experience, 
but I was competing for spots at J&J with MBAs who graduated college even 
before I graduated high school. So I could have done better with one or 
maybe two years of additional work experience under my belt.

Q: what are your goals for after your finish the MBa program?

TM: My goals for post-MBA have really adjusted, even in my first semester 
here. When I came into the program, I thought I’d probably go back to a 
local firm that I have some contacts with, and work my way up there. But now 
I really want to take stock of where I am after my internship with Ford and 
see how I can leverage that in opportunities in global HR, either at Ford or 
elsewhere. I’d love to end up in the area of talent management for a large to 
mid-cap firm. But I definitely am thinking bigger!
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One of Tate’s favorite spots 

in the new building is the loft 

looking out over the café. It’s 

sunny and quiet, but still right 

in the middle of things.



Q: How did you make the decision to pursue an MBa?

NM: I studied economics at Westminster College for my undergrad, finished 
school and then spent a year in South America climbing and just experiencing 
it. We have a family business that does high-end design-build remodeling, 
and I spent the last few years managing the business and playing a role in 
the design process. I love the business, but decided I was getting tunnel vision 
after awhile. Through the travel I’ve done, I realized that business is really a 
powerful way to get things done in the world. So, I figured an MBA was the 
next logical step, and I’m using it to explore a lot of great opportunities.

Q: you are working on a unique project with the Lassonde 
Entrepreneur Center. Can you explain your involvement? 

NM: Pierre Lassonde, the founder of the Lassonde Entrepreneur Center, is 
so pleased with the success of the Lassonde programs in place that he was 
motivated to increase his investment with the school of business in the form 
of a social entrepreneurship program. So I’m working with Troy D’Ambrosio, 
the Lassonde Center director, to research what other universities around the 
country have been doing in this space. We want to find a niche and figure 
out some way to connect the Lassonde Center’s strengths to a new, unique 
endeavor. Part of the plan is to tie our part of the program with the funding 
arm of the University Impact Fund, which together would be pretty cool. 

Q: what else have you been involved in during your  
first semester?

NM: Study trips! I’ve actually gone on all the study trips organized by the 
MBA program. The big highlight of the Cincinnati trip was our visit to Procter 
& Gamble. I never thought I’d want to work for a company in that industry or 
one that size, but I love to travel and thought “Hey, when am I going to get 
another chance to go to Cincinnati?” But the trip was rewarding for several 
reasons. First, it was right at the beginning of the semester, so it was a great 
chance to get to know my classmates really well. I got also got to know MBA 
Director Linda Wells really well. 

While at P&G, we were able to meet with P&G CEO (and University of Utah 
alumnus) Bob McDonald. It was a small group of only about 10 students, so 
the setting was casual and very accessible. I was able to ask a lot of questions 
about P&G’s environmental impact, which is a big passion for me. Later that 
night, there was an alumni social event at the Cincinnati Reds game, which 
was great. We met with so many Utah alumni, and everyone was really nice 
and so supportive. Again, as a small group, it worked out well and it was 
easy to meet everyone and get to know them. 

Q: you also went to the nsHMBa networking conference.  
what was that like? 

NM: NSHMBA Conference was really great as well. It’s this giant, crazy 
chance to just go meet people. Anything that looked interesting, I’d just go up 

and talk to them. Sometimes it was easy to strike up a conversation with the 
company, and other times not, but I was really able to figure it out as I went. It’s 
a challenge; how do you differentiate yourself when it’s 3:00 in the afternoon 
and the recruiter has talked to a hundred students already? 

One lesson I learned from the NSHMBA Conference was how important it is 
to engage the other person in networking. I talked to a recruiter from Diageo, 
the worldwide consumer-goods company, and found some connections 
through shared heritage. My family is Iranian and his background was 
Lebanese, and we hit it off talking about Middle Eastern culture. We ended 
up having a great conversation and I shared my resume with him. It’s a lot of 
great practice … and trial and error.

Q: you also went to the net impact Conference in Portland.  
How was that different from nsHMBa Conference?

NM: While also great, it was definitely a different experience. I went with 
about fifteen classmates to the Net Impact conference, also a big conference 
where the opportunities focused more on issues like clean technology, 
international development and social entrepreneurship. It’s a little more 
low-key than the NSHMBA Conference, and really refreshing. The sessions 
were usually held in small groups, talking about things that I think are really 
important. It was easy to ask questions and participate in the discussions. 
It was exciting to see so many business students who are really passionate 
about making an impact with their careers. These are people who want to 
make change in the world, and do it through business.

Q: what are your plans for this summer in between  
your first and second years?

NM: I’ve narrowed things down a bit for this summer. I have an opportunity to 
go to Iran, and work for the largest oil pipeline firm there. My Farsi is OK, but 
I might need to do some additional work on that. 

To explore my options, I’ve been meeting with Mike DeLisser, an executive 
career coach in the Business Career Management Center, to plan my strategy 
for summer internships. We’ve laid out some basic plans, figuring out which 
directions to pursue. I’m really working on nailing my elevator pitch and 
communicating my value proposition. Right now, I’m focusing on some larger, 
Fortune 500 firms. This is a stretch for me, and while I don’t necessarily want 
to make my whole career with these larger companies, I learned from the P&G 
visit that companies like that that can teach you so much. 

Ultimately, I’m really interested in getting into something with some 
international business angle to it. You can drop me off in any city in the world, 
and I’d love it.

Q: any surprises from your first semester?

NM: Yes! I’m a lot busier than I thought I was going to be ... It’s like drinking 
from a firehose! A really, really great firehose!

Grew up in – world traveler – Iran, Turkey,  
Salt Lake City

Undergraduate Degree – economics from 
Westminster College

Pre-MBA – spent a year exploring South America 
after my undergraduate degree, then worked 
in management and design for his family 
remodeling business for the last few years.

semester 1 Highlights
· Alumni trip to Cincinnati 

· Study trip Bay Area 

· Net Impact MBA Conference 

· Lassonde Social Entrepreneurship Program 

· NSHMBA Conference 

· Connect U

semester 2 Highlights
· Seattle Study Trip 

· Connect U

· University of Denver’s Ethics Race and Case 
Competition — bronze medal team 

· Summer internship secured with Mercy Corps  
in Tajikistan 

· IPADE University, Mexico City, business program 
over spring break 

Nima’s favorite spot in 

the new building is the 

outdoor deck on the 5th 

level just outside the café.
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Center, Cincinnati Alumni Trip, Consumer Products, National Society of Hispanic MBAs, Workload, Study Trips 
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Q: you’ve been heavily involved in the Case Competition Club. 
Can you explain what you’ve been doing? 

SR: This semester I took a leadership position in the club, helping to manage the 
numerous case competitions students have access to. This is a club managed 
by faculty from the management department, and it’s been an incredible 
opportunity to help prepare students and get them ready to compete nationally. 

One of the most exciting competitions this semester is the ACG (Association 
for Corporate Growth) Cup; which primarily involves situations in mergers and 
acquisitions. Many of our students haven’t had enough direct experience with 
corporate finance to succeed in this type of competition, so my job is to line up 
resources to provide coaching, advising and mentors for competing teams. 

Q: you’ve had some really interesting experiences with the TCO 
this fall. what have you been working on? 

SR: Yes, this semester I’ve been working at the University of Utah Technology 
Commercialization Office (TCO). I’m actually working with two companies, 
each from very, very different spectrums. 

The first technology is in the bioengineering space and involves something 
called an extracellular matrix. What the professors here in bioengineering 
have done is create an ECM that’s made from human bio-material, which 
drastically reduces the chance of rejection. These scientists have been sitting 
on this research for over three years and we are now helping them determine 
commercial viability. 

It’s a really interesting project because we get to delve into markets we’ve never 
been exposed to and have to quickly get up to speed on the relevant issues and 
technologies. I had never even touched anything in the world of bioengineering 
before --- that’s the beauty of the programs like this one at the TCO. 

The other technology is from the School of Geology, where one of the 
professors has created the Holy Grail of tungsten carbide tooling. Drill bits 
for gas exploration are made of tungsten carbide, and this professor has 
developed a process that creates an extra tough outer layer on the surface, 
along with a core that’s extremely strong. This is a $5 billion market. 

Q: you’ve had a really amazing experience coordinating a study 
trip to Boulder. How did this come about? 

SR: Yes, one of the most exciting opportunities developing out of this first year 
is a study trip that I’m coordinating to Boulder. After seeing what great startup 
activity was happening in Boulder, I went to MBA Director Linda Wells and 
told her I wanted to organize a study trip to Boulder.

Of course, with her background, she knows the Boulder startup community 
well, and not only said yes to my request, but gave me the name of Brad Feld, 
a well known venture capitalist living in Boulder. 

So, using Linda’s name, I sent Brad an email explaining my goals for coming 
out to Boulder. I wasn’t sure what would come of it, but he responded back 
within 45 minutes, copying 24 different companies in the Boulder area, 

resulting in no less than eight meetings and an invitation to meet when we are 
there. Wow. This is a strong example of the network that MBA Director Linda 
Wells brings to our program. 

We’ll be pitching our own ideas to this amazing group, and they’ve agreed to 
“open up the kimono“ and give us real feedback. So it’s essentially becoming 
a trip for a very concentrated period of mentoring around your startup. This 
whole world is open now --- I get emails from these people and it’s surreal. 

Q: what other study trips have you participated in? 

SR: I also went on the Bay Area study trip. It was another amazing experience 
and honestly, would not have been possible if it weren’t for Linda. Here’s a 
great story from the trip: 

We had an alumni event at our hotel, and Linda comes up to me and says 
“Hey, there’s this guy here I want you to meet. I want you to pitch your idea 
to him.” Incredibly, he was the lead investor in this company you may have 
heard of: Intel. So I went and pitched John Linn on my startup idea. He said “I 
love it. Let’s talk.” And then he gives me his business card. 

Opportunities like that, with this type of network, are just invaluable. 

The rest of the trip was also awesome. You would never think you could get 
excited about a website selling Christmas trees, but it was one of the coolest 
visits we had. Balsam Hill sells premium artificial Christmas trees featuring 
trademarked True Needle Technology. The owner has some really innovative 
ideas about what e-commerce is. He focuses just on niche products, and has 
a really interesting portfolio of companies. He works hard to find tiny little 
target markets, where it’s not going to cost him a lot to operate in it but have 
significant potential if he can just sell a better product. Pretty impressive. It 
was really a great learning experience and had I not been pushed in that 
direction, I probably never would have taken an interest in that company. I 
walked away thinking “Man, I’d go work for that guy.”

Q: what was your background coming into the MBa program? 

SR: I’ve always had an entrepreneurial streak. I spent the last three years 
doing consulting for large corporations out of Philadelphia. This was a great 
experience because I learned so much and was running my own book. For me, 
this MBA is really an opportunity take the best from what I’ve learned and start 
applying it to the startup environment, which is really where my passion is. 

Q: what plans do you have for this summer? are you pursuing 
an internship? 

SR: I have quite a few interesting options in play. I have a house reserved in 
San Mateo, so I’ll be in the Bay Area regardless of what happens. 

The first option is going to work for a small startup. MBA Director Linda Wells 
has a bunch of connections that I’ve been contacting, trying to find out who 
might have interesting work.

Another option is to try to get in with a VC firm for a summer fellowship. In 
these situations, you get paid to go for 12 weeks and work on your own 
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product, in their offices. They don’t take an equity position, but 
they have the right of first refusal. So I’m preparing application 
packages to see if I can get my foot in the door for one of these. 
The MBA program helps by sending introduction emails on my 
behalf, and it’s just amazing to get the positive responses and 
feedback on my applications. 

Q: what are your goals for post-MBa? 

SR: My goal coming out of the MBA is to run my own company. 
With my consulting background, I’ve got a lot of good 
experience in different sectors, and with my MBA rounding out 
my knowledge base and network, I’ll be ready. I want to get a 
core of cool guys around me who are excited about what I’m 
excited about and just go out and kill it. 

I like to say I’m location-agnostic and opportunity-religious. 
Wherever the best opportunity is, that’s where I’ll go pray.

Favorite location  

in the new building –  

the open space on the 

5th floor where you can 

meet up with faculty, 

staff and students just 

about any time of day. 

Tags: Boulder Study Trips, Bay Area, Startup, Networking, Leadership, Consulting, Case Competitions,  
TCO, Venture Capitol, Internship

Grew up in: Bountiful, Utah

Graduated in 2006 with a BA in Speech Communications 
from the University of Utah 

Previous work with CRA Management Consulting Firm  
in Philadelphia and United Way in Salt Lake City

semester 1 Highlights
· Leadership position Case Competition Club

· NSHMBA Conference 

· Bay Area Study Trip

· Technology Commercialization Office 

semester 2 Highlights
· Boulder Study Trip — student leader 

· ACG Case Competition 

· Technology Commercialization Office 

· Graduate Entrepreneur Club

· Bench to Bedside Competition



Q: what is your background and why did you pursue an  
MBa degree? 

Until 2009, I’ve lived my entire life in India. I have an engineering degree 
from a prestigious institution in India where I studied mechanical engineering 
and then joined a technology consulting firm, Tata Consulting Services. We 
did very large projects such as one for a large credit card firm for whom we 
developed their entire electronic infrastructure. 

I did that for about four years, focusing as well on some projects in the world of 
microfinance, which has always interested me. But it was during this time that I 
decided that if I were going to work more in this area, I needed to know more 
about finance, and I figured the best way to shift careers was to get an MBA. 

Q: you have been involved this fall in the social impact Fund. 
Can you describe your experience so far? 

SD: Yes, I just went through their internship program; it was fabulous. My 
first taste of the Impact Fund was before I even enrolled. The model is venture 
capital, but it emphasizes impact investing. You work with lots of different 
kinds of companies, from clean energy to MFIs to healthcare devices, 
something that has impact. I applied to the UIF in the fall and there was a 
lengthy process of selection. We were given cases, and asked to analyze and 
present as part of their selection process. I drew a mobile company in Kenya. 
I guess I did well as my analysis got me into the program. 

The UIF supports the educational process and, as such, they start everyone 
from scratch. They assume you don’t know anything, which was good 
for me because I am coming from an engineering background, not a 
finance background. They taught us how to value the markets, how to do 
discounted cash flow, different ways to value a company and what factors 
you need to consider when you think of investing in a company or making 
recommendations. It’s not just the economics of it, it’s the management. 

We have been working on deals as we learn. I have been looking at deals 
for Southeast Asia, and also some startups based in California. We’re looking 
at a vegetable company, another that’s mobile money, food and agriculture, 
horticulture, all sorts of companies, and trying to factor in the difference it 
makes to people’s lives. 

The Impact Fund has a good network with the big VCs out there. We get 
asked to look into certain deals, and the project gets assigned to one of the 
associates to take the lead. We do the research and report back after going 
through all the databases and sources of information. The Marriott Library 
here at the University of Utah has been a huge help. 

I’ve been really interested in how we measure impact. There’s no right 
or wrong, but I’ve been associated with various livelihood programs. If 
someone’s net income is rising, that doesn’t mean the family is necessarily 

spending it on the right things, like education. In impact investing, what the 
investors are interested in is just the increase in household income. Beyond 
that, it’s very difficult to measure to see how much better off a family is. The 
only thing they measure is increase in income. 

I’m spending 20 to 25 hours a week on the Impact Fund. It’s tough sometimes, 
but really interesting. 

Q: what other student organizations have you been involved in 
this year? 

SD: I’ve also been really involved in the Board Fellows program. 

I learned about Board Fellows from Melissa Paul, who is a second-year MBA 
student. She told us about the different non-profit organizations that participate 
in this program, and I chose to work with Ten Thousand Villages. They are a 
non-profit trade organization and they work with artisan communities from 
70 countries across the globe, and they believe in fair trade, so the artisans 
actually have the opportunity to sell for the highest possible price. They 
have a store here in Salt Lake City, and other parts of the United States. The 
board recently had to move and sales have been declining, so we do some 
consulting work with them as part of our involvement. We sit on the board as 
non-voting members and I’ve been to four or five meetings so far. 

Their store was in a location where the foot traffic is really low. In real estate, 
there are some rules where if a store is next to a restaurant and if it sells a 
specific kind of product, then they won’t have good sales. The locality has 
been developing and foot traffic went down, and sales declined. Cash flows 
were bad, so they were looking for a new location. We’ve been talking to 
commercial real estate agents. Zion’s Bank is actually helping and donated a 
space. It’s been a great opportunity!

Q: what are your goals for post-MBa? Have they changed from 
when you first entered the program?

SD: I’m looking for management consulting and corporate finance opportunities. 
I have already made some very good contacts from the Impact Fund. 

My long term goals have really shifted. A year ago, I would have said I 
wanted to get a really solid understanding of finance and then go back to 
India and start my own MFI. I saw some gaps and deficiencies in that area, 
so I thought there was a lot of room for innovation. But now I’m seeing that 
there’s a fair amount of saturation in MFIs in India, so I’m exploring other 
opportunities. I’m not sure what I’m going to delve in to. 

The time I spent with the Impact Fund really changed my career path. I found 
this area of impact investing a lot more challenging than technology consulting, 
and think there will be a lot more room for growth and doing new things. 
That’s what I like about it, and why I am interested in a career in finance. 

SAYANI DE
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Q: where there any surprises about the program or 
your classes?

DS: Well, the teaching system here is very different from my 
undergraduate experience. In an undergraduate class, it’s very 
common for the professors to just come in and start writing on 
the board and just lecture. But what I saw here is that it’s very 
interactive and you can ask a lot of questions. To be successful 
here, you really have to be prepared beforehand and come 
ready to contribute. In undergrad, I would study from the 
textbook a lot and not communicate with the professor much. 
Here, I’ve found the professors are very approachable, always 
willing to help with the problems or whatever. 

Getting an MBA is also fun... people joke a lot. No boring, grim 
classes here.

Sayani’s favorite spot 

in the new building – 

anywhere with a view 

to the mountains 

Tags: University Impact Fund, Board Fellows, International, Engineer, Finance, Classroom Experience, Student Clubs 

Grew up in: Serampore, West Bengal, India

Undergraduate Degree: Bachelor of Technology from 
Motilal Nehru National Institute of Technology, 2007

Work Experience pre MBA: 2 years with Tata 
Consultancy Services – systems engineer 

semester 1 Highlights
· University Impact Fund 

· Board Fellows

· ACG Case Competition
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